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A Consumer Resource Guide 
Since 1982, The Merchandiser Newspapers has provided consumers in the Mid-Atlantic 
with helpful purchasing decision information.  A print edition arrives in consumers’ 
mailboxes throughout the region every month, and a helpful online presence showcases 
“Advertising News Consumers Use.”   
 

 
 
 
 

“Chesapeake was able to look at 
our business problem and apply 
technology to help us improve how 
we run our company. Our new IP 
voice network connects all of our 
offices to our call center in 
Germantown. We communicate 
better than ever and are saving a 
lot of money.” 

      — Cindy Griswold 
            Chief Financial Officer 
            The Merchandiser Newspapers  
CHESAPEAKE TELEPHONE SYSTEMS 
8225A CLOVERLEAF DRIVE 
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Solution  
 Mitel 3300 IP phone systems 

 HP ProCurve data switches 

 Structured cabling 

 200 IP phones  

 ISDN PRIs 

 Integrated Automatic Call 
Distributor, Voice processor, and 
Paging system 

 
 
 

Key Benefits 
 Unified voice network 

 4 digit dialing between locations 

 Centralized management of 
network 

 Centralized attendant 

 Reduced call costs – toll free calls 
between sites 
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